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Forward looking

Statements Disclaimer

Certain statements herein relating to IC Group Inc. ("IC Group” or the “Company”)
constitute “forward-looking statements”, within the meaning of applicable securities laws,
including without limitation, statements regarding future estimates, business plans and/or
objectives, sales programs, forecasts and projections, assumptions, expectations, and/or
beliefs of future performance. Forward-looking statements include, but are not limited to,
statements with respect to commercial operations, anticipated revenues, the overall
projected size of the market and other information that is based on forecasts of future
results and other key management assumptions. The Company assumes no responsibility
to update or revise forward-looking information to reflect new events or circumstances
unless required by law. Future Oriented Financial Information: To the extent any forward-
looking information in this Presentation constitutes “future-oriented financial information”
or “financial outlooks” within the meaning of applicable Canadian securities laws, such
information is being provided to demonstrate anticipated results and the reader is
cautioned that this information may not be appropriate for any other purpose and the
reader should not place undue reliance on such future-oriented financial information and
financial outlooks. These forward-looking statements and “future oriented financial
information” are not guarantees of future performance and subject to certain risks which
could cause actual performance and financial results in the future to vary materially from
those described in this presentation. For additional information on these risks, please see
the Company’s Filing Statement filed on SEDAR+ under the heading “Risk Factors”. This
presentation does not constitute an “offering memorandum” under applicable securities
laws.

This presentation does not constitute an offer to sell or the solicitation of an offer to buy
and securities of the Company, nor shall there be any sale of the securities in any
jurisdiction in which such offer, solicitation or sale would be unlawful prior to registration
or qualification under the securities laws of such jurisdiction. The Company’s securities
have not been and will not be registered under the United States Securities Act of 1933, as
amended (the “U.S. Securities Act”), or any state securities laws and may not be offered or
sold within the United States or to, or for the account or benefit of, “U.S. persons” as such
term is defined in Regulation S under the U.S. Securities Act, unless an exemption from
such registration is available
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Marketing | Technology | Commerce.

“We engage consumer audiences across live events,
web, social media, and mobile messaging — driving
commerce and data for brands and 90+ pro and semi-pro

n
sports teams. Duncan McCready
CEO - Board Director
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Q3 2025 Financials Highlights

714%

$7.3 million )

Total Revenue
Q32025vs Q32024

66% ARR

Annual Recuring Revenue

61%

$3.3 million 3

Gross Profit (45% of Revenue)
Q3 2025vs Q3 2024

30+ countries

Global Market Reach

116%

$3.2 million 3

Mobile Messaging Revenue Growth
Q32025vs Q32024

(TSX-V: ICGH)

$0.4M

Adjusted EBITDA




Strong 2025 Momentum

Nine Months ended September 2025

59%

$19.8 million 4

Total Revenue
YTD 2025 vs YTD 2024

103%

$9.2 million 4

Mobile Messaging Revenue
YTD 2025 vs YTD 2024

$9.0 million 3%

Gross Profit (46% of Revenue)
YTD 2025 vs YTD 2024

36%

$9.1 million 4

Digital Engagement Revenue
YTD 2025 vs YTD 2024

(el (TSX-V: ICGH)



Revenhue Growth

TTM Revenue Growth ($M)
12 Months Ended September 30, 2025

Target Operating Metrics

Annual Revenue Increase
40% +

Adjusted EBITDA
8-12%

70-75% ARR

Q4 2024 Ql 2025 Q22025 Q3 2025




3 GROWTH ENGINES

IC engage Digtal

Promotions
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Insurance

IC insurance  sotutions
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IC engage

DIGITALENGAGEMENT

« Marketing Technologies

Digital Promotions
Social Media

Incentives and Rewards
Gamification

REVENUE MODEL

« Saas fees
« Professional service fees
« Commissions

*Ihe customer logos shown represent a selection of organizations that are either current or past clients of IC Group
Holdings Inc. and its subsidiaries. This is not an exhaustive list of clients and is provided for illustrative purposes only.

The logos shown represent a selection of leagues in which current or past clients of IC Group Holdings Inc. and its
subsidiaries operate in. This is not an exhaustive list and is provided for illustrative purposes only.

SELECT ENTERPRISE CUSTOMERS*

=. OWildFork |.EL.| ¥ pepsico

SELECT TEAM CUSTOMERS*
e-d‘* Ses
ﬁ, Toronto Blue Jays Ze&1W Orlando Magic

v

,bi Atlanta Falcons @ Winnipeg Jets

90+ LIVE EVENT OPERATORS ACROSS THE
FOLLOWING LEAGUES**

CEBL spunrs

LB SRR
g’ M_H__l/' vslkmusn ‘B(G)H/L\U

ic  (TSX-V: ICGH)



IC/engage
Q3 HIGHLIGHTS

Revenue Growth 549

$3.4 millionJ

Q32025vs Q32024

Gross Margin

65%

Gross Profit

$2.2M

NEAR-TERM FOCUS

« Commercialize Data and Brand Activations across Live Event Ecosystem

- Expand roster of Live Event Operators




iC/mobile

MOBILE MESSAGING

- 1 of only 3 Aggregators in Canada

« Billions of Messages Annually Delivering:
 Security Authentication
+ Notifications and Transactions
» Marketing and Promotions

REVENUE MODEL

- Messaging Traffic Fees
« Professional Service Fees

The customer logos shown represent a selection of organizations that are either current or past clients of IC Group
Holdings Inc. and its subsidiaries. This is not an exhaustive list of clients and is provided for illustrative purposes only.

Represents a selection of brands that we currently or have processed messaging through our messaging
gateway on behalf of our customers.

CUSTOMER EXAMPLES*
G twilio g vibes

MOBILE GIVING
FOUNDATION

[nterac

BRAND TRAFFIC THRU MESSAGING GATEWAY**

I} Manulife (€ ;J-AMACKENZE

Investments

S

ol SaskEners)
—— Elections

g PELOTON JPMorganChase Ontario

E ~enterprise Il SYMEND @

AVIVA
fobey,# @,Om—Heol‘rh CITCO la SﬁHZA

cisco EXY ®PNC

{’ BCHydro

Uber <instacart TIGER &

amazon AEG Great Clips

O Desjardins
SEPHORA

@A"state BANK OF AMERICA %7 SAMISUNG
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iC/mobile

Q3 HIGHLIGHTS

Revenue Growth ] ] 6 o/o

$3.2 millionJ

Q3 2025vs Q3 2024

Gross Margin

20%

Gross Profit

$0.64M

NEAR-TERM FOCUS

1. Expand High-Volume Customers

2. Expand Messaging Channels to Unlock New Revenue and Improve Margins




IC|insurance

SPECIALTY INSURANCE

Event Cancellation  « Prize Pools — Skill Based Events
Crisis Management + Promotions & Incentives

Terrorism « Contractual Bonus
Liability

REVENUE MODEL

 Transactional
« Services & Professional Fees
e Profit Commissions

*The brand logos shown represent a selection of organizations that are either current or past clients or partners of
IC Group Holdings Inc. and its subsidiaries. This is not an exhaustive list of clients and is provided for illustrative
purposes only.

BRANDS*
BRIT
@ Marsh

& Gallagher

O

HUB

) BFL
!~

]) CANADA

O

ic  (TSX-V: ICGH)



IC|insurance

Q3 HIGHLIGHTS

Revenue Growth 3 5 o/o

$0.7 million

Q3 2025vs Q3 2024

Gross Margin

65%

Gross Profit

$0.47M

NEAR-TERM FOCUS

1. Expand Product Mix to Improve Recurring Revenue, Market Size, and Share of Wallet

2. Broaden customer base in the USA, UAE, Australia and Canada




iC

Recent News
(Nov 20, 2025)

IC Group Strengthens
Insurance Strategy with
Acquisition in Live Sports
Supporting ICl’s strategy to expand its presence in sports and

entertainment by adding Players Health Cover Canada's
specialized products for athletes, performers, volunteers, and live

event operators.




(dis](o[Vj*l Why Invest:

1. Enterprise-Grade, Global Customers
2. Strong, Consistent Revenue Growth.

3. 68% ARR Providing Visibility to
Future Performance.

4. Diversified, Scalable Business Model

5. Attractive Entry Valuation

el (TSX-V: ICGH) 16




LET'S
CONNECT

Glen Nelson, IR and Comms
Glen.Nelson@icgroupinc.com

Duncan McCready, CEO

Duncan.McCready@icgroupinc.com

STRICTLY CONFIDENTIAL IC Updated: 10.29.2025
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RAFT
KINGSs Trend

Genius

- Draft Kings
"36 g

-

o

Activating offers based on
social trends like sport
outcomes to generate leads.

DraftKings Sportsbook < = E

@DKSportsbook
Chiefs Kingdom, this one’s for you 4 Place a $5 bet on DraftKings
Sportsbook and instantly score $300 in Bonus Bets!

NEW CUSTOMERS

BET $5
GET $30

IN BONUS BETS

Paid]
GAMBLING PROBLEM? (ALL 1-800-GAMBLER, (800) 327-5850r visit gamblinghelplinema.org
[MAI [aNBT/ B HOP(HVHEKIHDP{NV[AGT%B) (NY).

DraftKings Sportsbook & Casino
Wk W kR 854K reviews nstal

7:54 AM - Aug 27, 2025 - 166.9K Views

.. Microsoft

. Ultimate
Giveaway

-

Embedding promotions in
customer ecosystems i.e. MS
Store, Xbox, Social Channels

Microsoft Rewards presents

A million dollar sweepstakes. Enter for your chance
to win The Ultimate Giveaway—1 lucky winner gets
$1,000,000 (USD) plus 10 winners receive $10,000
(USD).

Sign in to your Microsoft account to enter. If you join Microzoft Rewards through
entenng The Ultmate Giveaway sweepstakes. you will recerve emails about
Microsoft Rewards. which inciude offers about Micresoft and partner products.
JTerms | Brvacy

X

Microsoft Rewards

The Ultimate Giveaway

*1000000

A Million Dollar Sweepstakes

~

Hockey Canada
» 2025 World
canana Juniors

-

~

Interacting with over 150,000
fans capturing valuable data for
sponsors and organizers.

“//W.S'[ '///l'll
III[IIM
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Live Event Prize Contractual
Coverage Promotions Bonus

N N/ N

Concerts, festivals, conferences, Empowering brands to deliver Insuring performance-based
and sports. bold, high-dollar value incentives for athletes, teams or
promotions with confidence. consumers.

U Wild Fork

Summen Sizzle

OVER$1 MILLION IN PRIZES UP FOR GRABS
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Interactive experience with
rich content and utilization
of Al.

Real-time notifications
with graphics.

Two-factor authentication

RCS

v G we=) [0 amm ==\

< @ <

SMS

e

v

Socurwy

@ AIR CANADA

AO1 AC0001 2120

R The LAdermon provides secure and refable
Darking services, Sowng CusIomers 1o manage
Get 15% OFF your first their accourts, ansfer funds, and access

fruncl sobtons weh
Lululemon order! =

Your Nova Scotia Power
verification code is: 682341. This
code will expire in 10 minutes. Do
not share it with anyone.

YHz » TOR

1818 Cormwall Avenue, Vancoue, Brtish
$hop online or in-store and discover Cohambia Vg 1C7

versatile gear for yoga, training, and
your everyday huste, Hurry! Offer
valid untl March 31, 2025,

Welcome to Halifax! Your connecting
flight ACO001 is departing at 21:20
ADT. Please make your way to Gate
21. You will need to clear customs
and clear security.
https://www.aircanada.com/
RUIOSLxvbMO7Y
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Contact tuppont Shop Detay
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Marketing Technology Sector Experiencing
Strong Growth

$3,500
$3,000
$2,500

$2,000

USD Billions

$1500
$1154

$1,000

$802 $962
$558 $669
$500 l I
$0

2025 2026 2027 2028 2029 2030 2031 2032 2033 2034

Source: Grand View Research: Marketing Technology Market Summary
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